
Kemmy Business School  

Sharing 
Information  
on Progress  
2014





Part One Context 

Letter of Commitment 
As Executive Dean of the Kemmy Business School (KBS), I am delighted to 
reaffirm our commitment to the six Principles for Responsible Management 
Education espoused in UN PRME. 

KBS has always been very connected to our external stakeholders, 
particularly business and local community, voluntary and school groups, 
and these connections speak directly to the principles of partnership 
and dialogue. The integration of a key graduate attribute of responsibility 
in all of our programmes and our development of new curricula and key 
activities provide opportunities for our students to develop their own 
potential as responsible members of society. 

Our research across all disciplines of the school integrates issues of 
sustainability, human and labour rights, ethics and responsibility, and we 
aim to ensure that this research is widely disseminated to stakeholders 
through our KBS Research Bulletin, media engagement and other 
impact measures. Perhaps most fundamentally, we seek to reflect the 
values inherent in PRME in our own practice as a School. 

These ambitions and values are articulated in the School’s new strategic 
plan, and we look forward in its implementation to playing our part in 
advancing responsible management education. 

Dr Philip O’Regan
Executive Dean

 



EDITORIAL
Working to advance the cause 
of management education

The Kemmy Business School at the University of 
Limerick has been a member of PRME since 2008, 
and recently joined both the PRME Champions 
group and the UK & Ireland PRME Regional Chapter. 
The principles and spirit of PRME resonate with 
the ethos of the School, and we present in this 
SIP Report some detail on how we are currently 
implementing the six principles of PRME, and how 
we plan to progress this in the coming years. 

Our involvement with PRME has brought us into 
contact with a broad network of excellent schools 
working to advance the cause of management 
education, and we are delighted to be able to join in 
this work internationally through the GRLI, 50+20 
Innovation Cohort, the UK & Ireland Chapter and 
the PRME Champions and the PRME Advisory 
Committee. It has also brought a focus to our work 
with stakeholders, which has always been a feature 
of the Kemmy Business School, particularly with 
business and civil society groupings. We continue to 
involve our students in PRME-related activities both 
in the classroom and outside, and issues of ethics, 
sustainability, responsibility, human rights and labour 
rights are signifi cant and growing elements of our 
teaching and research. 

We view our reporting as a way of communicating 
what we do, sharing ideas both within the wider 
PRME network and with our stakeholders, and as 
presenting an opportunity for us to review our own 
progress and refi ne plans for the coming years. We 
would be happy to enter into dialogue on any of the 
initiatives described here. 

Kemmy Business School PRME Committee:
— Michelle Cunningham
— Darragh Flannery
— Sheila Killian, Director of PRME
— Michelle O’Sullivan
— AnnMarie Ryan

Contact: sheila.killian@ul.ie



Working to advance the cause 
of management education



HISTORY & CONTEXT
The University of Limerick was founded as the 
National Institute for Higher Education in Limerick 
in 1972 and attained university status in 1989. The 
Kemmy Business School (KBS) was established 
within the University at its foundation in 1972 as the 
College of Business. In 2003, the College became the 
Kemmy Business School, named in honour of the 
late Jim Kemmy, former Alderman and Mayor of the 
City of Limerick. Jim Kemmy spent his life working 
for the betterment of all in society, and the school’s 
mission statement and values refl ect our view of 
education as a contributor to social good as well as a 
means to economic prosperity.

Our mission, developed in 2013 as part of a new 
Strategic Plan for the School, reads as follows:

The development of a strategic plan for a business 
school must be informed by the key strengths of 
the school and by a fi rm and honest recognition 
of current challenges. Above all, the plan must be 
guided by key principles, and in this context our 
membership of PRME since 2008 informed our 
refl ections. Moreover, as a business school devising 
a strategic plan in the aftermath of a serious fi nancial 
crisis and at a time when new technological and 
pedagogical challenges and opportunities are 
emerging, there was a need for some refl ection on 
the role a business school should play. 

These considerations inform the manner in which 
we address the needs and aspirations of our various 
stakeholders, including the business community, 
wider societal interests and, especially, our students.

In these contexts and against the background of 
some very signifi cant challenges and opportunities, 
KBS has identifi ed four key goals through which 
we aim to enhance our national and international 
reputation:

—  To provide an outstanding and distinctive 
student-centred education

— To strengthen excellence in research
—  To further internationalise all relevant aspects 

of KBS
—  To provide leadership in economic, social and 

community development

These strategic goals refl ect long-established 
core values of KBS, which fi nd expression in a 
commitment to:
—  Promote learning and discovery
—  Focus on students
—  Ensure social responsibility and ethical behaviour
—  Foster academic freedom
—  Enhance knowledge
—  Promote access and diversity
—  Foster international perspective
—  Support staff  and self-development
—  Facilitate involvement of industry
—  Continually improve.

As a leading Irish business school in a 
public university system, KBS is committed 
to excellence in teaching and to fostering 
knowledge and understanding of business 
and society within a diverse, research-active 
and socially engaged environment.



The fourth strategic goal of KBS is to provide 
leadership in economic, social and community 
development. We understand this to mean 
more than the immediate hinterland of Limerick. 
Accordingly, we acknowledge our responsibility 
to make a contribution to the development of the 
locality, the region, the country and, where feasible, 
of targeted communities overseas, as well as to 
communities of practice in our various disciplines. 

Drawing on Jim Kemmy’s legacy as a political 
and community leader, KBS aims to foster the 
development of a viable and sustainable Ireland 
based on the principles of fairness, equality of 
opportunity, community solidarity and active 
citizenship. As a business school, we are particularly 
focused on the role of business practices, fi nancial 
structures and fi scal policies – all of which are key 

elements of our teaching and research – in delivering 
on this goal. We also recognise the need to prepare 
our students to participate in this society as active 
citizens. Because this carries with it both rights and 
responsibilities, we will actively involve our students 
in targeted initiatives to promote their engagement 
and participation in the decision-making processes 
of society. We will also look at how our key resources, 
both tangible and intangible, can best be deployed in 
the service of our wider group of stakeholders. 

KBS became the fi rst Irish PRME Signatory in 2008, 
and we have reported on our progress twice since 
then. In 2013, we were delighted to join both the 
PRME Champions group and the UK & Ireland 
Regional Chapter of PRME.
 



Part Two
Progress 
This section sets out our progress towards the 
implementation of each of the six principles of 
PRME in turn.



PRINCIPLE 1     PURPOSE 
We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an 
inclusive and sustainable global economy.

—  KBS students across all levels in disciplines are encouraged to 
participate in the University’s President’s Volunteer Awards (PVA), 
which links them into projects with external stakeholders including 
community groups and charities, where they can work in a self- 
managed process to moderated guidelines to deliver some social 
change. A target in the new KBS Strategic plan is to signifi cantly 
increase the number of KBS students participating in the scheme 
over the coming years. 

—  Undergraduate marketing students undertake an annual 24 hour 
sustainability challenge in collaboration with students studying 
product and interactive design, focused on developing sustainability 
innovations for the University. Recent ideas include developing a 
university farm, a sustainable eco village and a car pooling app.

—  Postgraduate students in fi nancial, tax, risk and management 
disciplines are presented with discipline-specifi c ethical dilemmas 
which need to be discussed and resolved in groups or individually. 

—  Tourism postgraduate students work with the Burren Eco Tourism 
Network, gaining practice experience of stakeholder interaction 
with this issue-based network

—  Marketing students have engaged with the Limerick Milk Market, 
the largest farmers market in the region, to consider the social and 
cultural signifi cance of the market.

—  Undergraduate marketing students engage in a ‘live’ project in 
which they develop a marketing campaign on a key ethical/social 
issue relevant to students and incorporate issues relating to ethical 
consumption, ethical/fair trade consumption etc. For instance, 
this year students designed a responsible drinking campaign for a 
leading brand of beer. 

—  KBS faculty also contribute to a number of key student-run 
activities, such as contributing content on responsibility and ethics 
to a Student Union-run course on leadership. 

Our work in this area extends beyond our own students to younger 
students in local schools, particularly those serving areas of 
disadvantage. Noteworthy contributions in this area are the ICE 
programme, which develops qualities of innovation, creativity and 
entrepreneurship among teenagers, and an enrichment programme for 
gifted children from disadvantaged backgrounds. 
 

The Kemmy Business School 
aims to provide all of our students 
with opportunities and challenges 
that will engage and equip them 
with the tools to critically think 
about sustainability issues in 
the economy and society. Here 
are some examples of recent 
initiatives.



PRINCIPLE 2     VALUES
We will incorporate into our academic activities and curricula the values of 
global social responsibility as portrayed in international initiatives such as 
the United Nations Global Compact.

Teaching quality and the student experience are key 
to both the University of Limerick and the Kemmy 
Business School. We are committed to incorporating 
issues relating to ethics and responsibility into 
teaching curricula. In particular, one key graduate 
attribute to be integrated into all programmes across 
the campus is Responsible. 

This is defi ned as:

‘adopting a responsible, civically aware 
and engaged approach to their actions and 
decisions at work and in society; exploring 
issues of corporate and social responsibility, 
ethical practice and sustainability; adopting 
a global perspective, recognising both the 
local and global impact of decisions and 
actions; being personally and professionally 
responsible, orientated towards making 
substantial and positive contributions to 
society.’ 

These are not just words. KBS values of ensuring 
social responsibility and ethical behaviour and 
promoting learning and discovery come to the 
fore in how this is implemented. The attribute is 
already being integrated at curriculum level, and in 
the coming year will be more formally articulated 
in programme and module learning outcomes. 
For example, in a recent review of the main KBS 
undergraduate business programme, faculty were 
asked to evidence how the attribute of responsibility 
would be developed at a module level, and revision 
of learning outcomes and content was facilitated 
by workshops lead by the University’s Centre for 
Teaching and Learning. 



KBS also seeks to embody these values in all of our academic activities, and actively encourages and 
celebrates staff  involvement in such initiatives. For example, at our annual end-of-year event, staff  
achievements during the year are recognised, with an emphasis not only on academic achievement, but also 
various community and social involvements. The School operates to high standards in dealing with our own 
employees and stakeholders, and has a wide range of policies in eff ect to refl ect this. These include:

—  The Code of Conduct for Employees sets out 
the ethical principles under which work is carried 
out at the University of Limerick. The Code 
asserts initially that: “The University of Limerick 
values integrity, honesty and fairness and strives 
to integrate these values into its teaching, 
research and business practices.” 

—  The Dignity and Respect Policy explains 
that the University “is committed to the 
development and maintenance of a positive 
working environment, in which all employees 
have the right to be treated with dignity and 
respect.” To this end, the policy sets out 
guidelines on preventing bullying, harassment, 
and victimization and is supported by a 
comprehensive set of training programs for all 
employees and line managers. 

—  The Equality and Diversity Policy asserts that the 
University “believes in the principles of social 
justice, acknowledges that discrimination aff ects 
people in complex ways and is committed to 
challenging all forms of inequality.” Specifi cally, 
the policy sets out nine grounds on which the 
University is particularly committed to equality 
in line with national legislation. These are gender, 
marital or civil status, family status, sexual 
orientation, religious belief or lack of religious 
belief, age, disability, membership of the Traveller 
Community , race, colour, nationality or ethnic 
origin;

—  The Undergraduate Student Charter identifi es 
the foundational belief under which the 
University operates: that teaching and learning 
is a partnership in which the University and 
students have a shared responsibility. The 
charter identifi es 12 responsibilities of UL relating 
to the content, delivery, and support services 
that students can expect from the University. 

—  The UL Student Handbook includes a Code of 
Conduct which sets out the conduct expected 
of University of Limerick students, particularly 
around respect for people and property, honesty, 
fraud, compliance with university and national 
laws, weapons, alcohol, the environment, driving, 
etc. The Code places particular emphasis on 
the prevention of academic cheating, which is 
identifi ed as a major disciplinary off ence.

—  KBS has a comprehensive procedure around 
research ethics, with the Research Ethics 
Committee meeting monthly during the 
academic year. Students at all levels within 
the School are made aware of the ethical 
issues around primary research, and are 
required to obtain ethics approval for any work 
involving human subjects, including direct 
experimentation, surveys or questionnaires, 
interviews, or the use of data derived from 
individual records where individuals might be 
identifi ed.

 
 



PRINCIPLE 3     METHOD 
We will create educational frameworks, materials, processes and 
environments that enable eff ective learning experiences for 
responsible leadership.

The Kemmy Business School has continued to 
broaden and deepen our incorporation of issues 
relating to ethics, sustainability responsibility and 
human rights in teaching curricula. Some examples 
from the period since our last SIP include: 

—  Undergraduate and postgraduate students 
studying human resource management and 
rrganisational behaviour engage with issues 
relating to social exclusion, gender equality, 
precarious work, labour rights including 
labour laws, minimum wages and conditions, 
sweatshops, employee representation and voice 
and prejudice and discrimination. Students 
undertake class debating challenges, ‘real life’ 
case analyses and role plays with the aim of 
developing students to become responsible and 
ethical decision makers in workplaces.

—  Undergraduate Law and Accounting students 
study corporate transparency and business 
ethics as a capstone module in their fi nal year.

—  Postgraduate students in taxation, fi nancial 
services, marketing, international management, 
risk and entrepreneurship study issues of 
corporate social responsibility, sustainability and 
ethics in a specialist module. 

—  Issues of stakeholder interaction are widely 
taught on our business programmes, with 
opportunities moderated where possible to 
enable student engagement. 

—  Shorter seminars and lectures were widely 
off ered over the last twelve months as part of the 
student engagement strand of the President of 
Ireland’s Ethics Initiative. 

—  Accounting students are exposed to issues 
relating to creative accounting and the role 
of ethics and whistleblowing; corporate 
misconducts and the need for a stakeholder 
theory approach to corporate governance; 
environmental (sustainability) accounting; 
ethics in reinsurance and alternative risk transfer.

—  Students studying international management 
analyse the ethical issues arising from 
globalisation such as pollution, sustainability 
and the impact on broader societal issues.

—  Postgraduate enterprise students analyse 
issues on consumer ethics/ ethics and social 
responsibility in marketing, advertising, and 
social media. 

—  Students on the MSc in Project Management 
analyse eff ective knowledge management 
practices on humanitarian projects.

—  Undergraduate and postgraduate students in 
economics are taught and assessed on ethics 
and fi nance and sustainability in macroeconomic 
models.

—  Sustainability, responsibility feature prominently 
in subjects on the MBA, for example, 
sustainability in product and service innovation, 
creating sustainable long-term fi nancial value 
for corporations, the role of CSR in corporate 
cultures and fi nancial reporting, in project 
evaluation and governance elements.

—  Students on human resource management and 
organisational behaviour programmes undertake 
professional skills training and critical thinking 
involving case studies and role plays on ethics in 
human resource management decision making, 
ethical negotiation tactics and destructive 
leadership. 





PRINCIPLE 4     RESEARCH
We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the 
creation of sustainable social, environmental and economic value.

The research interests of KBS faculty are diverse, 
and can best be understood by looking under 
both themes and more discipline-specific areas. 
The four main themes of our research are: Work, 
Knowledge and Employment ; the Services Economy 
and Tourism; Entrepreneurship, Innovation and 
Marketing; and Public policy, Enterprise, Governance 
and Sustainability. In addition to these four themes, 
each of the four constituent departments of KBS has 
an active research culture. The four departments are 
Accounting & Finance, Economics, Management & 
Marketing, and Personnel & Employment Relations. 

Across all of these areas, faculty are engaged in 
research on ethics, sustainability, human rights, 
labour rights, responsibility and governance, with 
a focus not only on business and its role in society, 
but also on public policy, trade unions and on the 
non-profit sector. The appendix to this report sets 
out a sample of relevant publications over the last 
two years. 

There is particular strength in the area of labour 
rights under the Work, Knowledge and Employment 
theme, especially in the areas of trade union 
recognition by multinational firms, precarious 
work, gender and workplace bullying. The Services 
Economy and Tourism theme is concerned 
with the changing nature of consumption and 
production in modern societies, and incorporates 
questions of sustainable or eco-tourism as well as 
growing focus on ethics in financial services and 
in nanotechnology research and development. 
The theme of Entrepreneurship, Innovation and 
Marketing incorporates work on sustainable 
consumption, marketing ethics, sustainable SMEs, 
CSR reporting by small firms, and diversity issues in 
entrepreneurship. 

Finally, the theme of Public Policy, Enterprise, 
Governance and Sustainability has a broad range of 
work on the impact of debt and austerity on Europe, 
social exclusion, post-crisis corporate governance 
and regulation, and a focus on policies and practices 
which promote and facilitate sustainability and 
equality. This work spans economics, taxation, 
accounting and other disciplines, and has been 
effectively disseminated to a wider stakeholder 
group through active engagement with the national 
print and broadcast media by a number of KBS 
faculty. 

There is considerable cross-disciplinary work 
on sustainability more generally, and a small but 
growing agenda on human rights, with work on 
non-profits featuring here. We also research 
sustainable change management in organizations 
as well as innovation and change for sustainability, 
new business models and sustainable consumption. 
Another cross-cutting dimension is research on 
educational practices and pedagogies, and in this 
sphere faculty published work on questions of play-
based methods for teaching and learning corporate 
responsibility, teaching cases on accountability 
and responsibility, teaching values and ethics and 
the development and implementation of research 
ethics standards in business schools. 

Research ethics policies are rigorously applied in 
KBS, with all students and faculty requiring ethics 
approval for any work involving human subjects. 
We try to ensure our research has real impact 
on business practice and policy as well as within 
academic circles, by disseminating suitably reframed 
summaries of key contributions to a range of 
relevant stakeholders via the monthly KBS Research 
Bulletin. 



PRINCIPLE 5     PARTNERSHIP
We will interact with managers of business corporations to extend our knowledge 
of their challenges in meeting social and environmental responsibilities and to 
explore jointly effective approaches to meeting these challenges.

The Kemmy Business School continues its tradition 
of remaining close to business, and of working 
closely with business leaders. All undergraduate 
students at KBS complete an eight-month period 
of cooperative education or work experience in a 
business setting during their programme of study. 
This is useful not only in giving the students an 
invaluable edge when they graduate, but in bringing 
us closer to the business community, and giving us 
a channel of communication through which we can 
work to ensure we understand their needs. 

Business leaders are directly involved in KBS 
through their involvement with our International 
Advisory Board, and through the course boards 
and programme boards of a wide range of our 
undergraduate and postgraduate programmes. 
We have a policy of encouraging guest lectures 
from practice and business on a semi-regular basis 
throughout the academic year, and this keeps our 
focus and content relevant. 

As part of our strategic plan, we commit to 
making the facilities of the School available to 
local stakeholders such as business managers. 
Twice a year, we host a business breakfast at the 
school, celebrating a story of success and creating 
a networking opportunity for business. These very 
vibrant events are organised in collaboration with 
the local Chamber of Commerce. Our faculty are 
regular speakers at the continuing professional 
development programmes of local accounting 
chapters, and we have frequent interactions with a 
number of local companies with which we have built 
up multi-layered relationships over the years. 

Some members of our faculty are very involved in 
business networks or professional organisations 
at a national or local level. Examples include 
the Enactus programme, Social Entrepreneurs 
Ireland, the Certified Public Accountants (CPA) of 
Ireland, the Burren Eco Tourism Network, Limerick 
Chamber of Commerce, Limerick City of Culture, 
the Paul Partnership, the Project Management 
Institute, the Limerick Milk Market , the City of 
Limerick Business Transformation Programme, the 
Limerick Community Grocery Cooperative, the 
Global Peace Foundation, the Irish Tax Institute, 
Business in the Community Ireland and the newly-
established National CSR Stakeholder Forum. 

Smaller firms in the region interact with the school 
through the work of entrepreneurship postgraduate 
students who are facilitated in working with the 
firms to develop marketing strategies and business 
growth plans. 



PRINCIPLE 6     DIALOGUE
We will facilitate and support dialogue and debate among educators, 
students, business, government, consumers, media, civil society 
organisations and other interested groups and stakeholders on critical 
issues related to global social responsibility and sustainability.

KBS supports dialogue and debate at a number of 
levels. Locally, the School hosts a series of seminars, 
public lectures and events which are in general open 
and inclusive, addressing issues of responsibility, 
ethics and sustainability. Recent external speakers 
on these issues include Professor Georges Enderle 
of Mendoza College of Business, University of 
Notre Dame, USA; Dr Thomas O’Connor, National 
University of Ireland, Maynooth; Dr. Justin Doran, 
University College Cork. The School also hosts 
meetings and events by groups such as MBA Ireland 
on a range of topics, including sustainability and 
responsibility. 

KBS also hosts panel or half-day discussions, 
opening these to the public at large where possible. 
Two half day discussion groups took place in 2013 
on ‘The Euro Crisis and Politics’. This event saw a 
mixture of academics, journalists and the general 
public hold debate on the current economic 
crisis, with a particular focus on political and 
ethical forces within the crisis. KBS also hosted 
a one day conference entitled ‘Ethics and Moral 
Agency in Finance and the Financial Sector: 
Critical Perspectives’ in April 2014. This consisted 
of a combination of traditional presentations of 
academic papers and also a roundtable event of 
debate on the possibility or indeed the desirability of 
ethics and moral agency in fi nance. 

Another example of fostering debate is the 
dissemination of student work, where feasible. A 
recent example is the showcasing of projects by 
business students in developing live marketing 
campaigns on issues of responsibility and 
sustainability in a public student exhibition where 
the student groups showcased their promotional 
campaigns on ethical/social issues to the UL 
community. Such events are generally well-covered 
in local media.

Nationally, a number of KBS faculty are very active 
in print and broadcast media on issues of the impact 
of debt, economics, austerity, tax policy on equality, 
sustainability and social justice in Ireland. This 
debate is informed by research across the school. 
KBS faculty have also contributed to debate directly 
in the national parliament on policy issues related to 
the sustainability of our national debt and equality-
related economic and human rights issues. 

Internationally, KBS faculty engage on issues of the 
ethics and sustainability of global tax avoidance, 
making contributions through the international 
media and the UN Committee of Experts on 
Taxation, and on debt and demographics at a 
European level. We are also closely involved in 
the 50+20 Innovation Cohort, seeking to have a 
transformative impact on management education 
worldwide, and are active in the UK & Ireland 
Regional Chapter of PRME, the PRME Champions 
group and on the PRME Advisory Committee. 

 





Part Three
Future 
Issues related to all of the PRME principles are key 
elements of our new Strategic Plan, and so we are 
confi dent that our work in this area will continue to 
expand over the coming two years. 



We continue to work on new programme and module off erings in the area. 
In the coming years, we hope to roll out some new cross-cutting modules 
which will broaden the curriculum not only for business students but across 
the University. One example in development concerns the application of 
social media for social good, and involves connecting groups of students to 
local social entrepreneurs to work on developing their eff ectiveness and 
visibility using social media and new technology. Another planned off ering is 
a Summer School in Responsible Management which we hope to run for an 
international cohort of students

We aim to integrate our research with our 
stakeholder engagement where possible. A 
planned development which illustrates this is some 
interdisciplinary research scheduled for Summer 
2014 involving both students and faculty in research 
on the development of healthy and sustainably 
cities. This will be co-organised from the KBS, but will 
involve business and health sciences students and 
faculty. Another example is an inaugural conference 
to be held at KBS in late 2014 on the application of 
project, programme and knowledge management 
tools to the work of non-profi ts. 

This should bring together a wide range of national 
and international non-profi t groups, facilitating 
learning and networking and enabling KBS faculty 
to dialogue eff ectively with this group. Similarly, 
threads and seminars on ethics and responsibility 
are planned for mainstream management 
conferences hosted by the School. Further research 
is also planned in the key areas illustrated by the 
publications listed in the appendix, with notable 
work in progress on human and labour rights, social 
enterprises and policy sustainability.

We intend to roll out the Sustainability Literacy Test 
at the earliest possible opportunity, initially with our 
postgraduate students but eventually integrated to 
all undergraduate students across the university. We 
are the fi rst university in Ireland to integrate this into 
our student orientation. 

Our work with international bodies in PRME and the 
PRME-related space should off er us opportunities 
to make a really useful contribution internationally. 
For example, through the 50+20 Innovation Cohort 
we aim to produce some useful perspectives on 
the implementation of ethics, responsibility and 
sustainability in business schools which we plan to 
share as widely as possible. We have recently joined 
the Global Responsible Leadership Initiative as full 
members, and look forward over the coming years 
to making a contribution there. Our involvement 
with the PRME Champions group and on the PRME 
Advisory Group presents us with the opportunity 
to engage on an international level on PRME 
issues, and to make an impactful contribution. We 
also serve on the steering committee of the UK & 
Ireland Regional Chapter of PRME, and aim to use 
that forum to bring more Schools into the PRME 
community and advance the cause of responsible 
management education. 



APPENDIX
Sample of KBS Research in Ethics, Responsibility, Sustainability, 
Human Rights and Labour Rights

Across all disciplines of the KBS, research is carried on that concerns itself with the 10 principles of the UN 
Global Compact, and, in the dynamics and impact of corporations in the creation of sustainable social, 
environmental and economic value. There is also a signifi cant stream of research on public policy issues that 
address social justice and welfare. This appendix highlights a sample of relevant KBS research since 2012, loosely 
arranged under the headings of Responsibility, Ethics, Sustainability and Human Rights & Labour Rights. 

RESPONSIBILITY
Peer reviewed published articles
—  Blois, K. & Ryan, A. (2013). ‘Affi  nity fraud and trust 

within fi nancial markets.’ Journal of Financial 
Crime, 20(2), 186-202.

—  Garavan, T. N., Sheehan, M. & Carbery, R. (2014) 
‘Strategic Corporate Social Responsibility & 
Organisational Sustainability’, European Journal 
of Training and Development, 38 (5).

—  O’Connor, T., Kinsella, S., O’Sullivan, K.P.V. 
(2014), ‘Legal Protection of Investors, Corporate 
Governance, and Investable Premia in Emerging 
Markets’, International Review of Economics and 
Finance. 29(1), 426-439.

—  Kinsella, S. & O’Sullivan, K.P.V. (2013) ‘Financial 
and Regulatory Failure: The Case of Ireland’, 
Journal of Banking Regulation,14(1), 1–15.

—  Kinsella, S. (2013) ‘Modeling moments of crisis: 
The case of Ireland’, Journal of Economic Issues, 
47(2), 561-567

—  MacKenzie, C., Garavan, T. N. & Carbery, R. 
(2012) ‘Through the looking glass: challenges for 
HRD post the global fi nancial crisis - business 
as usual?’, Human Resource Development 
International, 15 (3), 353-364. 

 
Books and Published Reports
—  Sheila Killian (2012) ‘Corporate Social 

Responsibility: a Guide with Irish Experiences.’ 
Chartered Accountants Publishing, Dublin, 
May 2012. ISBN: 978-1-907214-63-9

 Book chapters, conference and 
working papers 
—  Killian, S. (2013) ‘Irish tax policy and policy 

capture’ in: Puschra, W. & Burke, S. (Eds) 
The Future We the People Need Friedrich-
Ebert-Stiftung, New York. ISBN 978-386498397-9 

—  Killian, S., & O’Donnell, F. (2013) ‘Shell in Ireland: 
a community destroyed’ in Fatien, P., Rauffl  et, E., 
& Mills, A. (eds), The Dark Side 2, Critical Cases 
on the Downside of Business. Greenleaf, London. 
ISBN 978-1-906093- 92-1.

—  Killian, S. & Lannon, J. (2013) ‘Making Play Work: 
Classroom Use of a Board Game to Teach 
Corporate Social Responsibility’ in: Doyle, E. 
et al (eds) Innovative Business School Teaching: 
Engaging the Millennial Generation Routledge, 
ISBN: 978-0415533997



ETHICS
Peer reviewed published articles
—  Doyle, E. & O’Flaherty, J. (2013). ‘The Impact of 

Education Level and Type on Moral Reasoning’, 
Irish Educational Studies, 32(3), 377-393. 
DOI:10.1080/03323315.2013.823273. (ISI)

—  Doyle, E., Frecknall Hughes, J. & Summers, B. 
(2013). ‘Ethics in Tax Practice: A Study of the 
Eff ect of Practitioner Firm Size’, The Journal of 
Business Ethics, DOI: 10.1007/s10551-013-1780-5 

—  Doyle, E. & Buckley, P. (2013). ‘Research Ethics in 
Teaching and Learning’, Innovations in Education 
and Teaching International, 51(1), 
153-163. DOI: 10.1080/14703297.2013.774137 (ISI)

—  Doyle, E., Frecknall Hughes, J. & Summers, B. 
(2013). ‘An Empirical Analysis of the Ethical 
Reasoning of Tax Practitioners.’ The Journal of 
Business Ethics, 114(2), 325-339. 
DOI:10.1007/s10551-012-1347-x 

—  O’Flaherty, J. & Doyle, E. (2012). ‘Making the Case 
for Moral Development Education’, Journal of 
Further and Higher Education, 
DOI:10.1080/0309877X.2012.699519. 

—  Risquez, A., O’Dwyer, M. & Ledwith, A (2013). 
‘‘Thou shalt not plagiarise’: from self-reported 
views to recognition and avoidance of plagiarism’. 
Assessment and Evaluation in Higher Education, 
38 (1). DOI: 10.1080/02602938.2011.596926

 
Conference papers and reports
—  Onyas, Winfred Ikiring Ryan, Annmarie & 

McEachern Morven (2011) ‘Making and 
sustaining a ‘fair’ coff ee market: A market 
practice approach’ European Group of 
Organizational Studies Conference (EGOS 2011: 
Sub-theme 17 “Markets inside the ecological 
revolution”)

—  Prothero, Andrea & Annmarie Ryan (2014) ‘Social 
Media and Marketing Communications: An 
Ethical Quagmire?’ presented at the Symposium 
for Marketing Ethics held in University College 
Cork 10-11 April 2014

Invited Lectures
—  Killian, S. (2014). ‘Ethics, Identity and the 

Technical’. Keynote address to Ethics and Moral 
Agency in Finance and the Financial Sector: 
Critical Perspectives, University of Limerick, 
April 24, 2014

—  Killian, S. (2013). ‘Defi ning Fairness in Corporate 
Taxes’, presented at the Green Foundation 
Ireland, European Parliament Building, Dublin, 
November 13th, 2013.



HUMAN RIGHTS AND 
LABOUR RIGHTS
Peer reviewed published articles and 
special issues
—  Cross, C. & Turner, T. (2013). ‘Immigrant 

experiences of fairness at work in Ireland.’ 
Economic and Industrial Democracy, 34 (4). 
DOI: 10.1177/0143831X12452330

—  Lamare, J.R., Gunnigle, P., Marginson, P. & Murray, 
G. (2013). ‘Union status and double-breasting at 
multinational companies in three liberal market 
economies.’ ILR Review, 66 (3). 

—  Lannon, J. & Halpin, E.F. (2012) Special Issue 
on Human Rights. International Journal of 
Information Communication Technologies 
and Human Development (IJICTHD), 4 (2)

—  O’Sullivan, M. & Royle, T. (2014) ‘Everything and 
Nothing Changes: The Threat to Minimum 
Wage Regulation in Ireland’, Economic and 
Industrial Democracy, 35(1): 27-47.

—  Turner, T. & O’Sullivan, M. (2013) ‘The Economic 
crisis and the restructuring of wage setting 
mechanisms for vulnerable workers in Ireland’, 
Economic and Social Review. 44, 221-245

—  Turner, T. & O’Sullivan, M. (2013) ‘Speaking Up: 
Employee Voice and Attitudes to Unions in a 
Non-Union US Multi-national Firm’, Industrial 
Relations Journal, 44(2): 154-170.

 
 
Conference and invited presentations
—  O’Sullivan, M. & Turner, T. (2014). ‘The Crisis and 

Implications for Precarious Work’, Irish Economic 
Policy Conference, Irish Banking Institute, 
Dublin, 31st January 2014.

—  O’Sullivan, M. & Turner, T. (2013). ‘Key 
Developments in Employment Relations’, 
Limerick Mechanics Institute, 
6th November 2013.

—  O’Sullivan, M. (2013). ‘A Job for Everyone’ 
Employment Seminar hosted by Joan Burton 
TD, Minister for Social Protection, Labour Party 
Deputy Leader, Dublin, 28th September 2013.

Books and Published Reports
—  Lannon, J. & Halpin, E.F. (2013) ‘Responding To 

Cross-Border Child Traffi  cking In South Asia: An 
Analysis of the Feasibility of a Technologically 
Enabled Missing Child Alert System.’ Plan 
International & Leeds Metropolitan University. 
ISBN: 978-92-9250-017-7

—  Lannon, J. & Halpin, E.F., eds. (2013) ‘Human 
Rights and Information Communications 
Technologies: Trends and Consequences of Use.’ 
IGI Global



SUSTAINABILITY
Peer reviewed published articles 
—  Ryan, A, Mitchell, I. K., & Daskou, S. (2012). 

‘An interaction and networks approach to 
developing sustainable organizations.’ Journal of 
Organizational Change Management, 25(4), 
578-594. 

Conference papers
—  Casey, K. Lichrou, M. & O’Malley, L., ‘Unveiling 

Everyday Refl exivity Tactics in a Sustainable 
Community’, 39th Annual Macromarketing 
Conference, Royal Holloway University of 
London, UK, July 2-5, 2014. 

—  Casey, K., Lichrou, M. & O’Malley, L., ‘Myth 
Spinning and Frame Making: Mobilising 
Movements, Myth and the Market’, Carlingford, 
Ireland, June 19-21, 2014.

—  Casey, K. & Lichrou, M., ‘Living Discourse: 
Anti-consumption as a way of Life’, 5th ICAR 
symposium, University of Kiel, Germany, 
July 4-5, 2014.

—  Casey, K. & Lichrou, M., 2013, ‘Telling Tales on 
an Ecovillage: A narrative exploration of an 
Irish Ecovillage’, 5th International Conference 
on Rhetoric and Narrative in Management 
Research, ESADA, Barcelona.

—  Lichrou, M. O’Malley, L. & Patterson, M., 2013, 
‘Spectacle, Business, Home: Exploring Place and 
Marketing Relevance’, Academy of Marketing 
Annual Conference, Marketing Relevance, 
Cardiff , July 8-12, (paper was awarded best paper 
prize in the critical marketing, Academy of 
Marketing (UK) Conference). 

 
Book Chapters
—  Onyas & Ryan (2014) ‘Articulating matters 

of concern in markets: (en)tangling goods, 
market agencies and overfl ows’ in Geiger, 
Harrison, Kjellberg and AMallard, Eds. 
Concerned Markets: Economic Ordering for 
Multiple Values. Elgar Publishing.

Presentations and invited lectures 
—  Killian, S. (2013). ‘On Language, Accounting and 

Power’, presented at Debt and Development 
Coalition’s ‘Gathering Momentum – Celebrating 
Struggle’, Cork, November 9th 2013.

—  Killian, S. (2013). ‘CSR in Ireland: trends and 
infl uences.’ Seattle Pacifi c University Centre for 
Business Integrity, September 12, 2013

—  Killian, S. (2013) ‘Extractives and Development: 
Some Taxation Issues.’ Invited presentation 
to United Nations Committee of Experts in 
International Taxation, UNHQ New York, 
May 28th

—  Killian, S. (2013) ‘Alternative Architectures in 
Tax and Banking.’ Invited lecture to GUE/ML 
Members of European Parliament, Dublin, 
May 14th. 

—  Killian, S., Murphy, D., Ryan, F. & Brennan, K. 
(2013), ‘New Business Models in Ireland: an 
exploration’ at Radboud University Qualitative 
Research Conference, Nijmegen, Netherlands, 
June 14, 2013.

—  Killian, S., Kinsella, S. & Hynes, B. (2014). ‘PRME 
as partnership with external stakeholders.’ PRME 
UK & Ireland Chapter Conference, Winchester, 
April 8, 2014
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